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Abstract: This study was conducted to determine socio-economic characteristic and identify constraints of palm oil marketers in
Nkanu East Local Government Area of Enugu State, Nigeria. Both Secondary and Primary Data were used for data collection.
Percentage and frequency distribution were used to determine the socio-economic characteristic of palm oil marketers and the
identification of the constraints facing the level of palm oil marketers, the result showed that 60.83% of the respondents were females,
while 37.17% were males. The Age bracket of 31 — 40 constituted the majority (37.50%) of palm oil marketers in the study area. The
result also indicates that married people were more involved in the palm oil marketing which accounted for 51.7% in the study area.
40.00% of the respondents had primary education, while the least 13.33% had tertiary education. The major sources of income of the
respondents were frading which accounted for 37.50%; this shows that palm oil business is a profitable enterprise and it worth
investing. It was observed that palm oil marketer's years of experience of respondents were within the bracket of 5 — 9 years which
accounted for 35.00%, while the least 15% and above were 11.67%. The major constraints of palm oil marketers in the study area
were: lack of capital incentives (29.17%), the use of unimproved varieties (20.83%), lack of essential infrastructure (19.17%), high
purchase price of fruits (12.50%), Charges on taxes (10.00%), Seasonal of product (8.33%). The study recommends that capital
should be made available to the palm oil marketers for them to sell and transport their palm oil to the urban areas where they will
make more income as a trader. Extension agent should provide informal education on marketing strategies and marketing structure
which will improve their palm oil business in Nkanu East L.G.A of Enugu State, Nigeria.
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INTRODUCTION

Palm oil has been a significant ingredient in the diet of many Nigerians. Palm oil is the world’s major source of edible oil,
accounting for 38.5 million tonnes or 25% of the global edible oil and fat production [17]. Palm oil is a product extracted from the fleshy
mesocarp of the palm fruit (Elaeis guineensis). The global demand for palm oil is growing thus, the crop cultivation serves as a means
of livelihood for many rural families, and indeed it is in the farming culture of millions of people in the country. Hence, oil palm is often
referred to as a crop of multiple values, which underlines its economic importance [1]. The demand for domestic and industrial
application of palm oil has continuously to increase [11]. It is estimated that for every Nigerian household of five, about two liters of
palm oil are consumed weekly for cooking [3].

Oil palm as an economic and important tree is normally believed to be of West African origin. The African oil palm (Elaeis
guinensis) is a native to West and Southwest Africa, occurring between Angola and Gambia [15]. It is recognized to produce more oil
per hectare than any other oil crop. In most West African countries, including Nigeria, the palm trees grow naturally in the rain forest
zones where annual rainfall is between 125-660cm and annual temperature ranges from 20-34°C. Many plantations of oil palm
produce are obtained from growing wild [15]. Palm oil is world’s second major vegetable oil, after soybean with world annual
production of fresh fruit bunches approaching 100 million metric tons per year [13]. This is in line with [12], who stated that palm oil is
currently the second largest traded edible il and accounts for about one quarter of the world’s fats and oil supply [12] also noted that
palm oil is not only used domestically (as edible oil) but is applied to a wide variety of uses including the manufacture of candles,
soaps, margarine and several others. This accounts for the high demand on the product and the consequent need to increase
production.
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The main palm oil producing states in Nigeria include Cross River, Abia, Akwa Ibom, Imo, Rivers, Anambra, Enugu, Ogun,
Delta, Edo, Oyo and Ekiti [16]. Palm oil Production in Nigeria has declined compared to what was obtainable in the historical. Nigeria
which was the world’s leading producer of palm oil in 1950s and early 1960s is now the third world’s largest producer of palm oil,
producing only 3.6% of the world’s total palm oil in 2002 [4]. The cause of this decrease is traceable to the civil war of 1967 to 1970 as
well as the general neglect of Agriculture upon the discovery of petroleum. Efforts made towards raising production again have not
been as successful as expected [14] reported that in Nigeria, 80% of production comes from dispersed small holders who harvest
semi-wild plants and use manual processing technique. The estimate for oil palm plantation in Nigeria ranges from 169,000 to 360,000
hectares of plantations [2]. In addition to the agro climatic and structural factors (size and scale of production and processing sectors),
there are other constraints like little use of modern inputs and extension service, low provisions of market information, standards and
quality control [7]. At the same time the rapid devaluation of the naira combined with high transportation cost from parts to internal
market put imported oil in a competitively disadvantaged position [7]. Thus, Nigeria’s first goal is to meet the domestic demand and
then if possible, seek to become competitive in export markets. Nigeria palm oil production is potentially competitive in the domestic
market; oil palm would enhance the overall economic development through the income and employment effects in the rural and urban
economies [7, 9]. Stated that Nigeria has huge potential to increase her production of palm oil and kernel primarily through application
of improved processing techniques [6], also noted, that improved technologies that meet both growth and sustainability goals can be
effectively used by oil palm processors, however, most technologies are design for developed rather than developing countries [9],
also reported that until the private sector of the economy involves in mass production of palm oil, Nigeria would continue to remain a
net importer of the zero produce despite the existence of Nigerian Institute for Oil Palm Research (NIFOR) founded in 1939 by the
colonial masters to carryout research on palm oil. Palm oil production is still faced with a lot of problems including; inadequate finance,
shortage of labour, scarcity of water and firewood and lack of effective processing techniques in palm oil production [9].

In order to fill in the above stated gaps, this work tends to determine socio-economic characteristic and identify constraints of
palm oil marketers in the study area. This is because there is no known research been done in the study area on the stated problems.
For the purpose of the problems, this work intends to provide answer to some pertinent questions stated below: What are the famer’s
socio-economic characteristics? And what are the constraints facing the level of palm oil marketers in the study area?

OBJECTIVES OF THE STUDY

o Describe the socio-economic characteristics of the palm oil producers in study area.
o Identify the constraints facing the level of palm oil production in the study area.

METHODOLOGY

Study Area

The study was conducted in Nkanu East Local Government Area of Enugu State. Nkanu East is located in a tropical rain
forest zone with a derived savannah. The Local Government Area has a tropical savanna climate and its climate is humid and this
humidity is at its highest between March and November [19]. The study area is bounded in the North by Ishielu Local Government
Area of Ebonyi State and Isi — Uzo Local Government Area of Enugu State, in the south by Ohaozara Local Government Area, of
Ebonyi State, in the East by Enugu East Local Government Area of Enugu State and in the west by Aninri Local Government Area,
Enugu State. Its headquarters is in the town of Amagunze. It has a population of 148,774 [5], and a landmass of 795 kmz2. It is located
between Latitude 6920 and 6.33° north of the Equator and Longitude 7939 and 7.65° of the GreenWich Meridian. During the raining
season, Nkanu East receives an annual rainfall of 1,750-2000mm that lasts from April to October, with annual temperature of about
75%f and 80°f which combines to make the climate genial and equable [19].
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Nkanu East, as one of the seventeen Local Government Area in Enugu State is an Igbo dominated tribe, and one of the
Local Government in Enugu East Senatorial Zone that falls within the savannah region of the former Eastern Nigeria, usually
characterized by tall trees and grasses. In Nkanu East, there are trees like palm trees, oil bean, bread fruit, plantain, paw-paw, orange
etc. The Local Government is Located at the town of Amagunze. Nkanu East L.G.A is mainly agrarians, some economic activities
engaged by the people are, hunting, vulcanizing, road side mechanic, petty trading, barbing salon, palm oil marketing and palm wine
marketing.

DATA COLLECTION

Data for this research was collected from to source namely; primary and secondary source. Multistage sampling procedure
was used to select communities, Villages and Marketers. The first stage involved a purposive selection of six (6) communities out of
the thirty-three communities that made up the Local Government Area, in the second stage, four (4) Villages was randomly selected
from each of the selected communities to make a total of 24 villages, in the third stage, five (5) palm oil marketers was randomly
selected from each of the selected villages to get a total of one hundred and twenty (120) palm oil marketers which is the sample size
for the study. Data were collected using a structured questionnaire; the data collected was analyzed based on the specific objectives
of the study. Objective i and ii (socio-economic characteristic of palm oil marketers and identification of the constraints facing palm oil
marketers in the study area respectively) was captured using percentage and frequency distribution.
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RESULT AND DISCUSSION

Socio-Economic Characteristics of Palm Oil Marketers

Findings on socio-economics characteristics of the palm oil marketers (Table 1) reveal that, 39.17% of the respondents are
male, while 60.83% are female. This indicates that majority of palm oil marketers in Nkanu East Local Government Area were
females. According to [8] reported that there has been a great disparity between male and female farmers. Findings revealed that
majority (37.50%) of the respondents were between the age of 31-40 years and least 5.00% falls within age above 50. According to
[8], stated that age has strong relationship on the output of palm oil production. Table 1 reveals that majority (51.7%) of the
respondents were married, while only 10% single. From the data collected, it was observed that majority of palm oil farmers in Nkanu
East Local Government Area were married people. This study is in line with the findings of [20] who reported that married people are
often associated with children who could be used in completing certain agricultural activities in the farm; especially where they are of
labour age. Result from the finding reveals that 15.83% of the respondents had non-formal education while 40.00% attended primary
school. These indicate that majority of palm oil marketers that engaged in palm oil marketing in Nkanu-East Local Government Area
attended primary schools. This finding is contrary to the findings of [10] that most (76%) of the marketers did not have degree
certificate. Findings from table 1 show that 15.00% of the respondents are salary earners, while the majority (37.50%) of the
respondents is traders. This indicated that farmers in the study area derived their source of income from trading. The result reveals
that majority (35.00%) had between 5-9 years of experience while 11.67% had between 50 and above years of experiences. This
implies that the respondents had considerable experience that may enhance their level of output.

Tahble-1: Distribution of respondents on socio-economic characteristics
Variahlas o Hzan
Sex
Mdala 3917
Famala 60.83
Marital Status
Singls 124
Married 517
Widow 167
Widower 912
Age (in years)
Balow 20 8.33
21-30 3583
i1-40 37.50 34
41 - 350 12.50
Abowve 30 3.83
Educational Level
No formal sducation 15.83
Primary school 40,00
Secondary school 30.83
Tartiary institution 13.33
Major source of income
Nona 25.00
Salary 15.00
Trading 37.30
Famittancs 18.33
Others 4.17
Years of experience
less than 5 wears 30.00
5-9 vears 35.00 ]
10-14 vaars 23.33
15 and above 11.67
Source: Field Survey, IUTH.

Distribution of Respondents According to constraints

From table 2, the study revealed that majority (29.17%) of the respondents complained of Lack of capital incentives as the
major problem they faced in their business. 20.83% of the respondents complained of use of unimproved varieties for the processing
of the palm fruits. About 19.17% of the respondents complained of lack of essential infrastructure, this might be the reason for rural to
urban areas, also 12.50% complained about high purchase price of fruits, 8.33% complained about seasonal of product as a
constraint they faced in palm oil business and 10.00% complained about charges on taxes encountered every day in the market.

Table-2: Distribution of Respondents According to constraints
Constraints Fraquancy Parcentages
sz of unimprovad varistias L3 U234
Lack of assential infrastructurs 23 19.17

Lack of capital incentive 33 2817

High purchasea of palm fruits 15 12.50
Seasonal of product 10 2.33
Chargss onm taxas 12 10.00

Total T 100

Source: Fisld Survey, 2016
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CONCLUSION AND RECOMMENDATION

In line with the findings of the study, it is therefore, concluded that palm oil business in the study area is efficient and

profitable as marketers within the study areas ventures into it as they source of income. The farmers had low level of education, while
their major source of income is trading. It was also observed that palm tree used for the production of palm fruits are unimproved
varieties and lack of capital incentive to boost their business came with the highest percentage from the result of constraints faced in
their line of business. Based on the findings in the study area, the following are recommended; that capital should be made available
to the palm oil marketers for them to sell and transport their palm oil to the urban areas where they will make more income as a trader
and more efforts should be intensified on the part of extension agents to provide informal education on marketing strategies and
marketing structure which will improve their palm oil business in Nkanu East L.G.A of Enugu State, Nigeria.
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